I.S.U. ~ Part 1

Company Name, Slogan and Logo
Choosing a Company Name
· might contain the name of the owner (ex. Molson, Campbell’s)

· name may refer to the products offered (ex. Toys R Us) 

· might be a play on words (Fluke Transport, Hair Today... Gone Tomorrow)

· should be short and simple

· should be easy to pronounce, recognize and remember

Slogans

· catchy phrases that help consumers remember the product

· can sometimes be done in the form of a jingle (i.e. music or rhyme)

· usually 4 words or less

· use dictionary and thesaurus to look up words

· may describe product’s capabilities or appearance

Logos

· the symbol that identifies the company’s name or product

· can communicate a desired meaning or feeling through what is drawn, how it is drawn and the colours used

· can make the company or product easier to remember

· serves as a visual reminder to the consumer

· should not be overly detailed as it will be reproduced often

Due Next ISU Day: 
1) Your type of business recorded with the teacher (Due this Friday)

2) A full page (8.5 x 11") drawing of the company logo

3) A one page written report containing:

a) An explanation or the company’s name.  Why is it effective?

b) A detailed explanation of the slogan. 

c) An explanation of the logo.  How does it match the company? Why did you draw what you did?

4) A 2-minute presentation covering company name, slogan and logo

· your logo will be evaluated from a distance….this ensures that the logo is large enough and not overly detailed

· ALL WORK SHOULD BE ORIGINAL  Any copying (of actual businesses or the ideas of others) will result in a mark of ZERO!!!
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Are the name and slogan original/creative?

How well does the name and slogan match the business?

Are the name, slogan and logo suitable for the real business world?

Is the slogan short, simple, and easy to remember?
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Quality of effort in the logo?

· neat, organized, colourful, easy to reproduce, etc.

Does the logo represent the business? (colour, design, etc.)

Is the report free from spelling and grammatical errors?
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